	 Course Unit Title
	Course Unit Code
	Semester
	Theoretical
(Hour/Week)
	2
	Credits
	ECTS

	
	
	
	Aplication
(Hour/Week)
	0
	
	

	Elektronic Marketing
	1106223
	II
	Laboratory
(Hour/Week)
	0
	2
	4


	LAnguage of Instruction
	Türkçe

	Dersin Düzeyi
	Associate

	Course Coordinator
	Assitant Professor  Baran Arslan

	Course Aims
	Gain to skill of learning and implementing concept of electronic marketing depend on new  economy and e-commerce


	Learning Outcomes of The Course Unit
	-Understanding new economy concept
-Learning and implementing electronic marketing application
-Learning and implementing promotion methods in elektronic stage


	Öğretim Yöntemleri
	Verbal expression

	Course Contents

	New economy and new  developments, marketing activities on internet and developments in the future, products forming, pricing, distribution and promotion activities on internet are refered.




HAFTALIK KONULAR
	Week
	Topics
	Term
(Hour)

	1
	Evolution in marketing  and electronic marketing concept
	2

	2
	Developments in electronic commerce and Electronic Markets
	2

	3
	Around the Internet, Components and Operation of the Internet
	2

	4
	Internet as a marketing medium and Uses the Internet for Companies
	2

	5
	The Internet Key Tool: Internet Sites and Portals
	2

	6
	The Internet Marketing Basic of motivation and Electronic Media Competition
	2

	7
	The Internet Buyer Behavior
	2

	8
	Electronic Market Types
	2

	9
	The Internet Marketing Strategy Development and Implementation
	2

	10
	The Internet Marketing Strategy Development and Implementation
	2

	11
	The Internet Marketing Mix: Product and Price
	2

	12
	The Internet Marketing Mix: Promotion and Distribution
	2

	13
	Factors Affecting Electronic Commerce: Trust
	2

	14
	Companies E-Commerce Applications
	2


	Resources
	KIRCOVA, İbrahim (2005), İnternette Pazarlama, Beta Yayınevi 

	Course Materials (auxiliary equipment, models, etc.)
	Sample-to-date web sites

	Attendance
	%70



EVALUATION SYSTEM
	STUDIES DURING THE SEMESTER
	Sayı
	Katkı Payı (%)

	Homework
	0
	0

	presentation
	0
	0

	Midterm exams (including preparation time)
	1
	100

	project
	0
	0

	laboratory
	0
	0

	Field Work
	0
	0

	Final Exams
	0
	0

	Term Paper / Project
	0
	0

	Portfolio Studies
	0
	0

	reports
	0
	0

	Learning Logs
	0
	0

	Senior Thesis / Project
	0
	0

	seminar
	0
	0

	other
	0
	0

	credit
	1
	100 

	semester of studies contributed to success
	-
	40

	contribution to the success of the final exam
	-
	60

	credit
	
	100



ECTS- WORKLOAD
	EVENTS
	Number
	Time 
(Hour)
	Credit 
Workload

	Course duration
	14
	2
	28

	Working out of class time
	15
	2
	30

	Homework
	0
	0
	0

	Presentation
	0
	0
	0

	Midterm exams (including preparation time)
	1
	17
	17

	Project
	0
	0
	0

	Laboratory
	0
	0
	0

	Field work
	0
	0
	0

	Final exam (Prep time included)
	1
	25
	25

	Quizzes
	0
	0
	0

	Term paper / project
	0
	0
	0

	Portfolio studies
	0
	0
	0

	Reports
	0
	0
	0

	Learning logs
	0
	0
	0

	Senior Thesis / Project
	0
	0
	0

	seminar
	0
	0
	0

	Other
	0
	0
	

	Credit Work Load
	 
	 
	100

	Credit Work Load / 25
	 
	 
	4

	Course ECTS Credit
	
	 
	4


