	Course Unit Title
	Course Unit Code
	Semester
	Theoretical
(Hour/Week)
	2
	Credits
	ECTS

	
	
	
	Aplication
(Hour/Week)
	0
	
	

	Global Marketing
	1106325
	III
	Laboratory
(Hour/Week)
	0
	2
	2


	Language of Instruction
	Turkish

	Course Level
	Associate

	Course Coordinator
	Lecturer Fulya ALGÜL

	Course Aims
	The aim of the course students can enact a global marketing strategies forsuccess in business and management, good to analyze national and internationalmarkets, they can monitor the processes of marketing, product and brand strategies to global markets, to analyze; globalpazarlarda strategic sense for the right to use the instruments, sample cases around the world and our countryexamining is to apply their work lives have been summarily dismissed. In addition,students can analyze the opportunities created by assimilating today's market conditions also aimed to prepare themselves in business.

	Learning Outcomes of The Course Unit
	Students with a firm's products or services in order to open global markets and / or global markets can continue its activities to the existing national and internationalmarket data and analysis to the product or brand characteristics to the analysis by the market to adapt to the market, between countries, social, economic To what extent is an important cultural values ​​and different countries to learn the impact onthe import and export regimes, global marketing, marketing mix to grasp the whole.

	Teaching Methods
	Lectures, presentations, discussions and case analysis 

	Course Contents

	



WEEKLY TOPICS
	Week
	Topics
	Term
(Hour)

	1
	Introduction to International Marketing, Basics, Concepts
	2

	2
	Main Decisions of International Marketing, Market Environment
	2

	3
	Decision Models in Buy
	2

	4
	International Commodity / Product Policies
	2

	5
	International Commodity / Product Development Conversation
	2

	6
	International Pricing and Payment
	2

	7
	Case Studies + Abstract
	2

	8
	International Product Policy
	2

	9
	International Marketing and Distribution Channels
	2

	10
	International Marketing and Promotion Activities
	2

	11
	International Marketing and Promotion Activities
	2

	12
	International Marketing and Marketing Research
	2

	13
	Import and Export Operations and Management
	2

	14
	Import and Export Operations and Management
	2


	Resources
	Uluslararası Pazarlama Prof.Dr. Ömer Akat; Uluslararası Pazarlama Dr. Cem M. Kozlu

	Course Materials (auxiliary equipment, models, etc.)
	Power point presentation

	Attendance
	%70



EVALUATION SYSTEM
	STUDIES DURING THE SEMESTER
	Sayı
	Katkı Payı (%)

	Homework
	0
	0

	presentation
	0
	0

	Midterm exams (including preparation time)
	1
	100

	project
	0
	0

	laboratory
	0
	0

	Field Work
	0
	0

	Final Exams
	0
	0

	Term Paper / Project
	0
	0

	Portfolio Studies
	0
	0

	reports
	0
	0

	Learning Logs
	0
	0

	Senior Thesis / Project
	0
	0

	seminar
	0
	0

	other
	0
	0

	credit
	1
	100 

	semester of studies contributed to success
	-
	40

	contribution to the success of the final exam
	-
	60

	credit
	
	100



ECTS- WORKLOAD
	EVENTS
	Number
	Time 
(Hour)
	Credit 
Workload

	Course duration
	14
	2
	28

	Working out of class time
	0
	0
	0

	Homework
	0
	0
	0

	Presentation
	0
	0
	0

	Midterm exams (including preparation time)
	1
	10
	10

	Project
	0
	0
	0

	Laboratory
	0
	0
	0

	Field work
	0
	0
	0

	Final exam (Prep time included)
	1
	12
	12

	Quizzes
	0
	0
	0

	Term paper / project
	0
	0
	0

	Portfolio studies
	0
	0
	0

	Reports
	0
	0
	0

	Learning logs
	0
	0
	0

	Senior Thesis / Project
	0
	0
	0

	seminar
	0
	0
	0

	Other
	0
	0
	0

	Credit Work Load
	 
	 
	50

	Credit Work Load / 25
	 
	 
	2

	Course ECTS Credit
	
	 
	2


