	Course Unit Title
	Course Unit Code
	Semester
	Theoretical
(Hour/Week)
	3
	Credits
	ECTS

	
	
	
	Aplication
(Hour/Week)
	1
	
	

	Marketing Communication Techniques
	1106324
	III
	Laboratory
(Hour/Week)
	0
	4
	4


	LAnguage of Instruction
	Turkish

	Course Level
	Associate

	Course Coordinator
	Lecturer Hasan GÖĞCE

	Course Aims
	Giving information on the use of effective methods of marketing communication,marketing communication, providing information about the concept and practice of how marketing communications, which is directed to the processing of the theory and practice.

	Learning Outcomes of The Course Unit
	Giving information on the use of effective methods of marketing communication,marketing communication, providing information about the concept and practice of how marketing communications, which is directed to the processing of the theory and practice.

	Teaching Methods
	Case studies, analysis applications, project presentations


	Course Contents

	As with every area of importance in the field of marketing communication,marketing communication concept temellendirdiği axis of communication applications in the discipline of marketing is the basic content of the course.



WEEKLY TOPICS
	Week
	Topics
	Term
(Hour)

	1
	Concept of Marketing Communications
	4

	2
	Integrated Marketing Communications
	4

	3
	Promotion Mix Applications
	4

	4
	Elements of Marketing Mix
	4

	5
	Direct Marketing
	4

	6
	Internet Marketing
	4

	7
	Sponsorship
	4

	8
	Cause Related Marketing
	4

	9
	Brand Management and Brand Placement
	4

	10
	Brand Management and Brand Placement
	4

	11
	Fairs & Exhibitions
	4

	12
	Marketing Communications Planning
	4

	13
	Marketing Communications Analysis
	4

	14
	Marketing Communications Ethics
	4


	Resources
	Her Yönüyle Pazarlama İletişimi, Kolektif, MediaCat Kitapları, 2000
Pazarlama İletişimi Açısından Halkla İlişkiler ve Reklam, Ahmet Bülend Göksel
Yayınevi Yayıncılık, 1997
Pazarlama İletişimi, Nihal Paşalı Taşoğlu, Detay Yayıncılık 2009 
Pazarlama İletişimi Yönetimi, Mine Oyman, Yavuz Odabaşı, MediaCat Kitapları, 2006
Eski Köye Yeni Adet Pazarlama İletişimi, Reklam ve Yaratıcılık, Feridun Hürel, MediaCat Kitapları, 2001
Postmodern Pazarlama Tüketim ve Tüketici, Yavuz Odabaşı, MediaCat Kitapları, 2006
Sosyal Medya Pazarlaması, Erkan Akar, Efil Yayınevi, 2010 
Uluslararası Pazarlama İlkeler ve Uygulamalar, Cem Kozlu, Türkiye İş Bankası Kültür Yayınları, 2007
Uluslararası Pazarlama Stratejisi, Frank Bradley, Bilim Teknik Yayınevi, 2002

Bütünleşik Pazarlama İletişimi, İzzet Bozkurt, MediaCat Kitapları, 2006
Tüketici Odaklı Bütünleşik Pazarlama İletişimi, Ayhan Erdem, Nobel Yayın Dağıtım, 2006
Bütünleşik Pazarlama İletişimi Ölçümleme Süreci, Nilay Yurdakul, Nobel Yayın Dağıtım; 2006

	Course Materials (auxiliary equipment, models, etc.)
	examples of expression

	Attendance
	%70



EVALUATION SYSTEM
	STUDIES DURING THE SEMESTER
	Sayı
	Katkı Payı (%)

	Homework
	0
	0

	presentation
	0
	0

	Midterm exams (including preparation time)
	1
	100

	project
	0
	0

	laboratory
	0
	0

	Field Work
	0
	0

	Final Exams
	0
	0

	Term Paper / Project
	0
	0

	Portfolio Studies
	0
	0

	reports
	0
	0

	Learning Logs
	0
	0

	Senior Thesis / Project
	0
	0

	seminar
	0
	0

	other
	0
	0

	credit
	1
	100 

	semester of studies contributed to success
	-
	40

	contribution to the success of the final exam
	-
	60

	credit
	
	100



ECTS- WORKLOAD
	EVENTS
	Number
	Time 
(Hour)
	Credit 
Workload

	Course duration
	14
	4
	56

	Working out of class time
	0
	0
	0

	Homework
	0
	0
	0

	Presentation
	0
	0
	0

	Midterm exams (including preparation time)
	1
	20
	20

	Project
	0
	0
	0

	Laboratory
	0
	0
	0

	Field work
	0
	0
	0

	Final exam (Prep time included)
	1
	24
	24

	Quizzes
	0
	0
	0

	Term paper / project
	0
	0
	0

	Portfolio studies
	0
	0
	0

	Reports
	0
	0
	0

	Learning logs
	0
	0
	0

	Senior Thesis / Project
	0
	0
	0

	seminar
	0
	0
	0

	Other
	0
	0
	0

	Credit Work Load
	 
	 
	100

	Credit Work Load / 25
	 
	 
	4

	Course ECTS Credit
	
	 
	4


