	 Course Unit Title
	Course Unit Code
	Semester
	Theoretical
(Hour/Week)
	2
	Credits
	ECTS

	
	
	
	Aplication
(Hour/Week)
	0
	
	

	Marketing Legislation
	1106225
	II
	Laboratory
(Hour/Week)
	0
	2
	2


	LAnguage of Instruction
	Türkçe

	Dersin Düzeyi
	Associate

	Course Coordinator
	Lecturer Fulya ALGÜL

	Course Aims
	Department's students will be more successful manager-consumer rights, consumer protection, competition, trademark, intellectual and artistic works on issues such as professional knowledge and skills they will need to be secured in-; business operators in their lives as consumers face in their daily lives with their business activities to be carried out in situations conscious about their response and equipped to ensure the right decisions to put.

	Learning Outcomes of The Course Unit
	-Provide basic information on topics such as consumer rights and consumer protection

Affect the success of the marketing practices of businesses and consumers-to teach the basics

-Customer-focused marketing as well as teach the technical equipment necessary for the implementation of modern marketing trends

-Marketing activities to teach the necessary legislation to carry out more accurate and legal framework

	Öğretim Yöntemleri
	Lecture.
The project will be supported with homework.

	Course Contents

	Consumer rights developments, the basic consumer rights, legal size, and the basic concepts of marketing, the main laws and regulations in the field of marketing.



HAFTALIK KONULAR
	Week
	Topics
	Term
(Hour)

	1
	Basic consumer rights and consumer rights developments
	2

	2
	The basic concepts of marketing and legal size
	2

	3
	Contracting (Contracting) Law: Contracting Types, Formation of contracts, Will and Will Declaration of the Contracting Figures and Representation
	2

	4
	Consumer Protection Law and Regulations - General Review
	2

	5
	Defective Goods, Unfair Terms, Time Share Contracts and Agreements Package Tour Regulations
	2

	6
	Discounted Sales, Door Sales, Distance Contracts, Consumer Loans, Label and Price Lists Regulations
	2

	7
	Warranty Documentation, Service and Manuals, Industrial Property After Sales Services, Commercial Ads, Housing Finance System, the Consumer Council and the Regulations of the Arbitration Committee for Consumer Problems
	2

	8
	The Law on Protection of Competition
	2

	9
	Intellectual and Artistic Works Act and Food Production, Consumption and Control on the Law, the Law on technical regulations on Products
	2

	10
	Brand, the Law on the Protection of Trademarks and the Registration of Marks
	2

	11
	Trade Name and Business Name
	2

	12
	Ethics in Marketing
	2

	13
	Examples of consumer case of abuse occurred
	2

	14
	Examples of consumer case of abuse occurred
	2


	Resources
	Babacan, Muazzez (2004) Pazarlama Mevzuatı, Ankara, Detay Yayıncılık

	Course Materials (auxiliary equipment, models, etc.)
	Real-life case examples will be examined.

	Attendance
	%70



EVALUATION SYSTEM
	STUDIES DURING THE SEMESTER
	Sayı
	Katkı Payı (%)

	Homework
	0
	0

	presentation
	0
	0

	Midterm exams (including preparation time)
	1
	100

	project
	0
	0

	laboratory
	0
	0

	Field Work
	0
	0

	Final Exams
	0
	0

	Term Paper / Project
	0
	0

	Portfolio Studies
	0
	0

	reports
	0
	0

	Learning Logs
	0
	0

	Senior Thesis / Project
	0
	0

	seminar
	0
	0

	other
	0
	0

	credit
	1
	100 

	semester of studies contributed to success
	-
	40

	contribution to the success of the final exam
	-
	60

	credit
	
	100



ECTS- WORKLOAD
	EVENTS
	Number
	Time 
(Hour)
	Credit 
Workload

	Course duration
	14
	2
	28

	Working out of class time
	0
	0
	0

	Homework
	0
	0
	0

	Presentation
	0
	0
	0

	Midterm exams (including preparation time)
	1
	10
	10

	Project
	0
	0
	0

	Laboratory
	0
	0
	0

	Field work
	0
	0
	0

	Final exam (Prep time included)
	1
	12
	12

	Quizzes
	0
	0
	0

	Term paper / project
	0
	0
	0

	Portfolio studies
	0
	0
	0

	Reports
	0
	0
	0

	Learning logs
	0
	0
	0

	Senior Thesis / Project
	0
	0
	0

	seminar
	0
	0
	0

	Other
	0
	0
	0

	Credit Work Load
	 
	 
	50

	Credit Work Load / 25
	 
	 
	2

	Course ECTS Credit
	
	 
	2


