	Course Unit Title
	Course Unit Code
	Semester
	Theoretical
(Hour/Week)
	2
	Credits
	ECTS

	
	
	
	Aplication
(Hour/Week)
	1
	
	

	Marketing Research
	1106126
	I
	Laboratory
(Hour/Week)
	0
	3
	3


	Language of Instruction
	Turkish

	Course Level
	Associate

	Course Coordinator
	Assitant Professor  Baran Arslan

	Course Aims
	To understand the importance of marketing research
Collection and analysis of information on marketing research methods used inproblems, understand the methodology of
To know the marketing research application areas

	Learning Outcomes of The Course Unit
	Definition of marketing research, explains the importance of,
Knows the process of market research
Understand which model to use to do research
To understand the types of data and resources to define the primary andsecondary data collection and sampling methods can identify
Defines the concepts of marketing research, measurement and scale
Explains how to prepare the data for analysis

	Teaching Methods
	Theoretical 

	Course Contents

	The importance of market research, problem identification, data types, data sources and sampling, the primary and secondary data collection methods,marketing research, measurement and understanding of concepts of scale,marketing research types



WEEKLY TOPICS
	Week
	Topics
	Term
(Hour)

	1
	Marketing Process and Marketing Management
	3

	2
	Market Research and Market Research Interests
	3

	3
	Relationship Marketing and Market Research
	3

	4
	Market Segmentation Process
	3

	5
	Various Research Models and Application Examples
	3

	6
	Various Research Models and Application Examples
	3

	7
	Research Methods and Technical Choice
	3

	8
	Research Methods and Technical Choice
	3

	9
	Data Collection Process and Data Collection Techniques
	3

	10
	Data Collection Process and Data Collection Techniques
	3

	11
	Marketing Research Measurement and Scaling Concepts
	3

	12
	Enquiry Form Preparation Techniques
	3

	13
	Types of Market Research
	3

	14
	Types of Market Research
	3


	Resources
	PROF.DR. KEMAL KURTULUŞ, Pazarlama Araştırmaları, Avcıol Basım, İstanbul
Uygulamalı örneklerden oluşan ders notları

	Course Materials (auxiliary equipment, models, etc.)
	Power point presentations, lecture notes.

	Attendance
	%70



EVALUATION SYSTEM
	STUDIES DURING THE SEMESTER
	Sayı
	Katkı Payı (%)

	Homework
	0
	0

	presentation
	0
	0

	Midterm exams (including preparation time)
	1
	100

	project
	0
	0

	laboratory
	0
	0

	Field Work
	0
	0

	Final Exams
	0
	0

	Term Paper / Project
	0
	0

	Portfolio Studies
	0
	0

	reports
	0
	0

	Learning Logs
	0
	0

	Senior Thesis / Project
	0
	0

	seminar
	0
	0

	other
	0
	0

	credit
	1
	100 

	semester of studies contributed to success
	-
	40

	contribution to the success of the final exam
	-
	60

	credit
	
	100



ECTS- WORKLOAD
	EVENTS
	Number
	Time 
(Hour)
	Credit 
Workload

	Course duration
	14
	3
	42

	Working out of class time
	0
	0
	0

	Homework
	0
	0
	0

	Presentation
	0
	0
	0

	Midterm exams (including preparation time)
	1
	12
	12

	Project
	0
	0
	0

	Laboratory
	0
	0
	0

	Field work
	0
	0
	0

	Final exam (Prep time included)
	1
	21
	21

	Quizzes
	0
	0
	0

	Term paper / project
	0
	0
	0

	Portfolio studies
	0
	0
	0

	Reports
	0
	0
	0

	Learning logs
	0
	0
	0

	Senior Thesis / Project
	0
	0
	0

	seminar
	0
	0
	0

	Other
	0
	0
	0

	Credit Work Load
	 
	 
	75

	Credit Work Load / 25
	 
	 
	3

	Course ECTS Credit
	
	 
	3


