	Course Unit Title
	Course Unit Code
	Semester
	Theoretical
(Hour/Week)
	4
	Credits
	ECTS

	
	
	
	Aplication
(Hour/Week)
	1
	
	

	Principles of Marketing
	1106125
	I
	Laboratory
(Hour/Week)
	0
	4
	6


	Language of Instruction
	Turkish

	Course Level
	Associate

	Course Coordinator
	Assitant Professor  Baran Arslan

	Course Aims
	The aim of the course to reach the business objectives, good to analyze the market, differences and advantages of the marketing components that are required so they can learn and the right marketing strategies to provide students with theoretical knowledge. In addition, students with examples of the applicationtried to prepare for working life.

	Learning Outcomes of The Course Unit
	A comprehensive set of activities that students learn how the marketing function, to acknowledge all of the components of marketing.

	Teaching Methods
	Theoretical 

	Course Contents

	Marketing subject, scope, development and modern marketing management,marketing environment, the role of strategic planning and marketing, marketinginformation system and marketing research, consumer markets and consumerbehavior, industrial (organizational), and industrial markets, buyer behavior, market segmentation, target market selection and demand forecasts; finished, Price,Promotion, Personal Selling, Advertising, Public Relations and Promotion: Salesdevelopment, direct marketing, distribution channels and physical distribution;Services Marketing.



WEEKLY TOPICS
	Week
	Topics
	Term
(Hour)

	1
	Marketing Concept and Its Historical Development of Marketing, Marketing Environment: Macro-Micro-Environmental Factors
	4

	2
	Marketing Information System and Marketing Research
	4

	3
	Consumer Markets, Industrial Markets, Market Segmentation and Positioning
	4

	4
	Product Policy: New Product Development, MHS, Brand, Packaging, Sales Services
	4

	5
	Price Policy, Promotion-Integrated Marketing Communication
	4

	6
	Personal Selling, Advertising, Public Relations, Sales Development and DirectMarketing
	4

	7
	Distribution Policy
	4

	8
	Price, Promotion (Marketing Communications)
	4

	9
	Advertising and Public Relations
	4

	10
	The Internet Marketing and Direct Marketing
	4

	11
	Distribution Channels and Physical Distribution (Logistics)
	4

	12
	Marketing Management Organisation, Implementation and Control
	4

	13
	services Marketing
	4

	14
	International Marketing
	4


	Resources
	İsmet Mucuk, Pazarlama İlkeleri, Türkmen Kitabevi, 2009.

	Course Materials (auxiliary equipment, models, etc.)
	Power point presentations

	Attendance
	%70



EVALUATION SYSTEM
	STUDIES DURING THE SEMESTER
	Sayı
	Katkı Payı (%)

	Homework
	0
	0

	presentation
	0
	0

	Midterm exams (including preparation time)
	1
	100

	project
	0
	0

	laboratory
	0
	0

	Field Work
	0
	0

	Final Exams
	0
	0

	Term Paper / Project
	0
	0

	Portfolio Studies
	0
	0

	reports
	0
	0

	Learning Logs
	0
	0

	Senior Thesis / Project
	0
	0

	seminar
	0
	0

	other
	0
	0

	credit
	1
	100 

	semester of studies contributed to success
	-
	40

	contribution to the success of the final exam
	-
	60

	credit
	
	100



ECTS- WORKLOAD
	EVENTS
	Number
	Time 
(Hour)
	Credit 
Workload

	Course duration
	14
	4
	56

	Working out of class time
	40
	1
	40

	Homework
	0
	0
	0

	Presentation
	0
	0
	0

	Midterm exams (including preparation time)
	12
	2
	24

	Project
	0
	0
	0

	Laboratory
	0
	0
	0

	Field work
	0
	0
	0

	Final exam (Prep time included)
	10
	3
	30

	Quizzes
	0
	0
	0

	Term paper / project
	0
	0
	0

	Portfolio studies
	0
	0
	0

	Reports
	0
	0
	0

	Learning logs
	0
	0
	0

	Senior Thesis / Project
	0
	0
	0

	seminar
	0
	0
	0

	Other
	0
	0
	0

	Credit Work Load
	 
	 
	150

	Credit Work Load / 25
	 
	 
	6

	Course ECTS Credit
	
	 
	6


