	Course Unit Title
	Course Unit Code
	Semester
	Theoretical
(Hour/Week)
	2
	Credits
	ECTS

	
	
	
	Aplication
(Hour/Week)
	0
	
	

	Professional Ethics
	1106328
	III
	Laboratory
(Hour/Week)
	0
	2
	2


	Language of Instruction
	Turkish

	Course Level
	Associate

	Course Coordinator
	Lecturer Hasan GÖĞCE

	Course Aims
	Marketing practices in line with the legal dimension of its prominence in themarketing ethics began to be questioned. In this course, marketing ethics, the issue of measuring the size of the conceptual and the aim of teaching, aims toachieve social and community benefits.

	Learning Outcomes of The Course Unit
	Establishment of ethical and social responsibility.

	Teaching Methods
	Lecture.

	Course Contents

	Basic concepts of marketing ethics, relationship of ethics and morality, ethics,philosophical dimension, application examples and case studies, ethics, delving into how to measure and will be discussed within the framework of a detailedsummary of the literature.



WEEKLY TOPICS
	Week
	Topics
	Term
(Hour)

	1
	What is ethical? Ethical-moral relationship. Relationship between Ethical Responsibility
	2

	2
	Concepts related to responsibility / Social Responsibility / Social Responsibility in Marketing
	2

	3
	Philosophical and Theoretical Approaches to the issue of Ethics.
	2

	4
	Ethical Issues in Marketing and Consumer Ethics
	2

	5
	Consumer Ethics How to measure? Idealism, Rölativizm (Relativity), andMakyavelizm Scales
	2

	6
	article Assessment
	2

	7
	article Assessment
	2

	8
	Article assessment and discussion of the contribution of practice and theory.
	2

	9
	Article assessment and discussion of the contribution of practice and theory.
	2

	10
	Article assessment and discussion of the contribution of practice and theory.
	2

	11
	Article assessment and discussion of the contribution of practice and theory.
	2

	12
	Article assessment and discussion of the contribution of practice and theory.
	2

	13
	Article assessment and discussion of the contribution of practice and theory.
	2

	14
	Article assessment and discussion of the contribution of practice and theory.
	2


	Resources
	TORLAK Ömer (2006), Pazarlama Ahlakı, Beta Basım Yayın.

	Course Materials (auxiliary equipment, models, etc.)
	Power Point presentation

	Attendance
	%70



EVALUATION SYSTEM
	STUDIES DURING THE SEMESTER
	Sayı
	Katkı Payı (%)

	Homework
	0
	0

	presentation
	0
	0

	Midterm exams (including preparation time)
	1
	100

	project
	0
	0

	laboratory
	0
	0

	Field Work
	0
	0

	Final Exams
	0
	0

	Term Paper / Project
	0
	0

	Portfolio Studies
	0
	0

	reports
	0
	0

	Learning Logs
	0
	0

	Senior Thesis / Project
	0
	0

	seminar
	0
	0

	other
	0
	0

	credit
	1
	100 

	semester of studies contributed to success
	-
	40

	contribution to the success of the final exam
	-
	60

	credit
	
	100



ECTS- WORKLOAD
	EVENTS
	Number
	Time 
(Hour)
	Credit 
Workload

	Course duration
	14
	2
	28

	Working out of class time
	0
	0
	0

	Homework
	0
	0
	0

	Presentation
	0
	0
	0

	Midterm exams (including preparation time)
	1
	10
	10

	Project
	0
	0
	0

	Laboratory
	0
	0
	0

	Field work
	0
	0
	0

	Final exam (Prep time included)
	1
	12
	12

	Quizzes
	0
	0
	0

	Term paper / project
	0
	0
	0

	Portfolio studies
	0
	0
	0

	Reports
	0
	0
	0

	Learning logs
	0
	0
	0

	Senior Thesis / Project
	0
	0
	0

	seminar
	0
	0
	0

	Other
	0
	0
	0

	Credit Work Load
	 
	 
	50

	Credit Work Load / 25
	 
	 
	2

	Course ECTS Credit
	
	 
	2


